******

MBW-16080002040503 Seat No.
M. Com. (Sem. IV) (CBCS) (W.E.F. 2016) Examination
April / May - 2018
Marketing Research
(Elective Course - 5) (Group - 3 Marketing)

1
Time : 25 Hours] [Total Marks : 70

O 3lRoL AW ArvAIUd A A Ad gld vl uBUL aHAdl. R0
yal
 MERA R ueta A GlRAHL AWASL gl A AP R0
AU,

2 AWEA RASH 94 8 7 de Mt A s Gy AWHA RSl R0
dgell Axmdl.
YAl
T edsdl aledl e walelvdl Al 2L Asél sl [k uglazil R0
AU,

3 32l NARDL [ Ay ved g ? yMaARue Awd wledRA2 e Rl
AURRAA uglt AR Anondl.
YAl
3 AWM aldr Ut AHAAL A s AU vddld quiadl Ay
uBami e vaaizie aglq s,

¥ HRddl W3Ra RuAHl Ralid aeld s 2 3o Aglluqni R
23al diFdl sl saq 53U
YAl
¥ 3R RAAHL WA yeu Alts Yell aHendl. Y

MBW-16080002040503 ] 1 [Contd....
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Define Marketing Research and explain the process of
conducting it.

OR
Explain the importance of Marketing Researches and the

problems faced by Marketing Researchers in India.

What is a Research Design? Explain its importance and
the features of a Good Research Design.

OR
Explain various methods of Collecting Data with

advantages and limitations of each.

Analysing/ Processing of Data means what? Explain the
Techniques of Univariate and Multivariate Data Analysis
in brief.

OR

Explain the significance of a Research Report and narrate

the steps involved in writing a Research Report.

Describe the status of Marketing Research in India and
narrate the recent developments in Marketing Research.
OR
Explain the major Ethical Issues involved in Marketing

Research.
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